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• Production of green hydrogen is currently still very expensive

 use of green hydrogen is economically not viable

• Future political goal: Substitution of fossil energy with green

hydrogen in significant areas of German industry

• However: Societal acceptance of the production of green

hydrogen plays an important role in the successful

establishment of the technology

Research questions:

 Which factors influence the acceptance of green hydrogen

production in Germany?

 How can citizens be segmented based on their preferences

for local green hydrogen production in Germany?

Literature review on acceptance of hydrogen energy and 

renewable energy

Identification of acceptance factors1,2,3,4

Nationwide online survey (n=1,203)

)

1. Strengthen trust in the population

2. Provide information for local citizens

3. Popularize the benefits of the technology

4. Minimize the risks of the technology

5. Produce renewable energy close to green hydrogen plants

6. Ensure and communicate the high safety standards of green 

hydrogen plants

7. Let local plant neighbours benefit through heating cost 

savings and financial participation

Next steps: Finalization of the third article, writing doctoral thesis 

as a summary
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